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Hotels offer
‘boot camp’
workouts

Fitness on the road goes
beyond an exercise room

By Mancy Trejns
USA TODAY

Jamie Gailewdcz says the best part of travefing
For wirk s the one hour each moming he gets to
exErciie without iy inte

W' my way of dealing with stress and having
peace of mind,” syvs the marketing executive
from Philladelphia.

Latedy, when he stays at the Viceroy Samta
Maonica i California, be participates in a one-
hour boot camg. On any given morming, be can be
found on the beach doing squats, pluih-'uFi,
lumges and sprinty ander the supervisan of
ness imstructor Joshua Liove,

Gadlewicz. veho works cut four imes a week il
heamee, admits tve boot camp is difficult. Buz, be
says, it gves him "a fresh mind going into &
megmng”

Aa Amencand become more concerned abeut
obesity and moreasmgly tune into TV showi such
as The Biggest Loser, hotels are expanding their
offerings o lure health-conscious business trav-
elers beyond a small rocem with [nee weights and
Srairiasten

Some ape testing providng individual rooms
with equipment for goests secking privacy
they sweat it out. Some chains are even bailding
beands around staying fic. Others, such as the

Wiceroy Santa Monica, are bringing in trainers for B

heavy-duty workouts such as you'd find in a
benineg gym or &t milieary boot camyp,

Guests at the Hflton Mclean Tysons Corner
arel the Hilton San Francisco Union Square, foc
Instance, can stay i a Yoga Room or Cardio
Rooem, each with a king bed and all the equip-
ment needed o woek out, including on-demand
wideos, The rocems ane being tested for about six
manths and ould expand o other Hiltons.

Holiday Inn parent IHG is taking the concept to
another level, launching 4 new brand called
F‘lu'l-;.'i Hotets that will focus on wellness and

Tenuss

Programs not for dabblers

A namber of hotels are ollering rigotous
courses, Much of that is personalized, with phys-
ical fitmess traimers on hand to make traveling for
work really seem like work

"l somme of the fimess centers, hotels have
affered for the longest time a very blah, plain
vanilla middie-of-the road option for everyone,”
says Chekitan Dy, associste professor of strabe-
qic marketing and brand management at Comell
University's 5choal of Hoted Administraton. “Ten,
15 years ago, most people were DK with that,
oo, one-size-fits-all doesn work for every-
poe”

Leve, president of Kenema Fness, which has
paitiered with the Viceroy, begins each beach

ey e

Samta Monbea: s boot camg on the beach can featare squats, push-ups, lunges and sprints,
The hotel brirgs in trasners for guests warting heavy-duty warkots.

| ucles: $15

Capr Rissst i e

Congress Halk: The hotel's program can trclade
pusit-uprs, squats snd sprints,

boot camp with 5- 1o 10-minate assessments (o

get each puest’s health history, injuries and fit-

niss goals.

A typical exerore amvolves drawing two lines
mn the sand, starting with one exercie such 2 a
squat, then nunning to the other line and doing
10 to 15 push-ups. He'll make cach guest repeat
than a few times.

Livpe says many of his chients are buasiness
travelers who find staying fr on the road a
struggle

“Froen what e notaced, they want something
different.” be says, “They're warking out a1 home,
buat they wand to change it up on the road.”
Cooegnns it 3 Do, g B e

a amp Fuests
anil mebghbors. Clients have the option of doing
an eght-week maining program for $45 a week
or can daop isto any of the pvice-a-week classes
for $25. The program includes interval training
with lowsintensity actnity, The Fairmont Piits-
burgh has a similar program,

“Frople want to do more than [ weighls”

says Lawrie Mambest, munager ol the Healthclub

M at Fairrnont Washington, D.C “A boot camp in-
i STt of @ group ex

erise director can bring
energy foa workout, and they tailor the workous
to that person”™

At the Congress Hall Hotel in Cape May, M,
boot camp invalves Rin activites such as sand
relay raced and hide-and-go-seek The not-3a-lan
soumding activities include bucket predses, in
wihikch particigants run and Al two buckets with
wiater and do shoulder presses.

Then there are the "suicide drills™ of 20 push-
ups, 40 squats, and sprints thar go 20 yands.
Guests have fo pay a small price 1o werk out their
5 X et perion.

The price was worth it for Christine Lim, a
freelance writer whe tmied the beach boot camp
at Congress Hall whille there for work [ast month
She's scheduled o be a bewdesmakd at her best
friend's wedding and wanis to gt in better

shape.
“The hardest thing was that | was the least-fi
in the group and was always Galling be-
" she says
Lim &5 alweays on the road for work and makes
It a poing to wark out whenever she goes. 1 the
bescly ksn't (e, the maind also sullers,” she says. "1
am all about the life of mymind, and that entalls
caring just as much about the life of my body.”

Doing it on your own tmetable

For some Road \Warriors, however, the last
thing they want when maveling lor work i oo
tane someone tell them what o do on a sched-
e, Ted Migchell, a Dallas safltware soliftkod &1
chisect, puefers b stay Jt a botel witl: 4 24-how
fully equipped gym. That way, he can work out
ary time he has an open slot im his schedule.

“Earty, lave. whenever, s miach better thana 5
o am. boot camp,” he says.

*l am a self-starter.” he says. 71 don't need
someons to tell me to exercise. | certainly dont
requite a boot camg drill instrocooe for motiva-
thon.”

Microsoft
acquires
Yammer

for $1.2B

Deal questioned as
too much, too late

By Byron Acohido
LUSATODAY

Microsadt announced plans Monday 10 acquine
Yammier, 3 social network for corporate use —

| dparking concerns about whether it & paying too

TSN g2 e

1 ion deal comes as
Technology o e com, Oracke, Google
arl SAP continie expanding business-use sooal
networks integrafed oo thesr prodisct lnes.

Microsoft has been trymng futilely for years 1o
popularize social networking within Sharefoint,
its collaboration server, which comes bundled
with versions of its Office productivity suite sold
1o large businesses.

By acquiring Yammer, the software glant is
attemipting to “fill 4 gap.” says Wesley Midler,
amalyst at research fiem Directions on Microsoft.
Similar to Facebook, Yammier cormects users and
clalms more than 200,000 corporate CESLOMETs,
Inclusding Ford, Orbite Worldwide and 7-Eleven.

The valuation seems high” Miller says, But
“the reality i, Yamimer has a name, beings a fair
amount of users, and offers an experience which
SharePoint doesn't.”

Founded i 2008 by former Payifal executive
David Sacks, Yammer made hay by offering a free
micro-bloggng service that caught on. It enabdes
the creation of privite soclal networks whiene
employees collaborate on projects. Yanamer
wouald become a new Microsolt division: Sacks
wonld stay on as chiel executive officer,

“The aoqutslunu of Yammer underscores our

technology
nesses meed and people kove” Microsolt CEO
Stewe Balbmer sabd i1 4 statement. “Yamimer adds
wice to blicrosolt's growing ponfolio of comple-
memitary  clowd

- :

Yammers

dhry, managing
director at

u : predic
Yammer will have a difficult time catching Sales-
foroe.com, which has been beefing up its Chatter
whach s pushing its Sacial Relationship Manage-
ment services, “Microsodt ts too late to the social
network supplier five, which went public last
year, fays the buyout validstes the notion of
“Micrasoft had to make a rather desperate mave
to buy a company ... o compete with the Bkes

commitment to defiver that Iuasi-
a best-in-claws emterprise socal-networking ser-
seTvices”

Trip  Chow-
Clobal  Equities Reseanch, Microsalt
social petwark for a couple of years, and Oracle,
social networking as a eust-have business ool
of someone like [ive,” says Zingabe.




